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ABSTRACT
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Executive Summary

The current deliverable (D6.1) is entitled “HyPowerGT public website and public communication materials
(logo, leaflet, poster and roll-up)”. It is a public document produced within Task 6.1 “Dissemination and
communication” (WP6) of the HyPowerGT project.

The main objective of WP6 is to conduct targeted, effective and high impact dissemination and
communication activities, and the communication tools described in this document are a structural pillar
towards achieving optimal communication and dissemination of the results throughout the entirety of the
project and beyond.

The report describes the project logo and communication materials specifically developed for the project: a
promotional project leaflet, a general project poster, a roll-up banner, and a public project website. These
tools have been developed to support the dissemination activities and to promote the project’s objectives

The HyPowerGT project is supported by the Clean Hydrogen Partnership and its members (GA 101136656)
and the Swiss Federal Department of Economic Affairs, Education and Research, State Secretariat for
Education, Research and Innovation (SERI).
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and findings. Their design is specifically adapted to raise awareness and provide visibility to the project,
appealing to the large non-specialist community, to scientific as well as business and regulatory stakeholders.

Their development enhances the project visual identity and public image, hence allowing an easier
identification by the public, ensuring visibility and recognition. The construction of a strong brand identity
initiated with the public communication materials paves the path towards future exploitation activities and
market uptake.

The aforementioned materials will be properly displayed and distributed during conferences, exhibitions and
workshops. Dissemination activities are undertaken from the beginning of the project and aim at raising
interest in the proposed technology of relevant stakeholders. Hence, the distribution of the communication
material is foreseen as an effective solution of promoting the concept and results of HyPowerGT project.

All the files of the printed materials are readily available for download on the project’s website, making it
easier to promote the project during webinars, virtual meetings and online events.

The website URL is consistently linked to all the printed materials using a dedicated QR code.

The website will be regularly updated with the latest information on the project. It will also feature news on
policy and projects related to hydrogen combustion technology, as well as on active collaborations between
HyPowerGT project with existing initiatives and other (“sister”) projects. It features a repository for articles,
press releases and scientific publications. The website will be responsive, SEO optimised and GDPR compliant.

The HyPowerGT project is supported by the Clean Hydrogen Partnership and its members (GA 101136656)
and the Swiss Federal Department of Economic Affairs, Education and Research, State Secretariat for
Education, Research and Innovation (SERI).
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1 Communication material

1.1 Leaflet
The project logo (Figure 1) was developed to emphasise the following project characteristics:
. Hydrogen, represented in the molecule at the centre of the logo

. Energy transition from gas to hydrogen, as indicated in the external ring of the logo (transition from
blue to green)

HyPowerGT has three primary colours — blue, green, and turquoise. Blue refers to the usual colour of the gas,
turquoise to the transition, and green to sustainability and hydrogen.

> )
>
4

Figure 1: Project logo

The logo was developed by a professional media agency and delivered to the project in different formats,
usable both for Windows and MAC environment. The complete logo package is available on the project
website (section Results & Publications > Communication Materials) to allow all stakeholders to use the logo
appropriately.

1.2 Colour palette

The colours, illustrated in Figure 2, were chosen to best represent the HyPowerGT project. The main colours
(blue, green, turquoise) are our “signature” colours, present in the logo. They are also present in many places
on the website, where the colour gradient of blue and green has been used.

However, complementary to those two colours, other shades of green, blue, turquoise, as well as light grey,
and dark grey were developed.

The HyPowerGT project is supported by the Clean Hydrogen Partnership and its members (GA 101136656)
and the Swiss Federal Department of Economic Affairs, Education and Research, State Secretariat for 6 of 24
Education, Research and Innovation (SERI).
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Blue Turguoise

CMYK 51 45 0 0 CMYK 59 0 79 0 CMYK 62 0 32 0
RGB 142 142 22] RGB 97 224 97 RGB 79 205 194
HEX  #8ESEDD HEX  #61E06] HEX  #4FCDC2
Secondary

Turquoise
CMYK 86 74 0 0 CMYK 82 20 100 O CMYK 69 14 21 0
RGB 64 64 226 RGB 36 137 36 RGB 66 168 193
HEX  #4040E2 HEX  #248924 HEX  #42A8CI
Tertiary

CMYK 55 0 37 O CMYK 26 19 20 2 CMYK 65 55 53 55
RGB 93 234 197 RGB 196 196 196 RGB 67 67 67
HEX #5DEACS HEX #C4C4C4 HEX #434343

Figure 2: Colour palette

2 Project leaflet

Amongst the different public communication materials, an appealing and effective trifold leaflet has been
developed. This leaflet will allow:

To promote the project.

To promote the technology that will be developed within the project.

To convey the project’s objectives and the scope in a clear and visually appealing way.

To employ a “leave-behind” piece of material which can be shared with interested stakeholders at
conferences and other relevant events. In particular, the targeted audience is composed of public
authorities, the scientific and business communities, as well as the general public.

The leaflet is already printed and will be distributed at fairs, conferences and other external events where
HyPowerGT will be presented. All the partners of the consortium will receive printed copies of the leaflet to
maximise outreach in different countries and at different events. The leaflet is also downloadable from the
HyPowerGT website (section Results & Publications > Communication Materials). As a result, it will be easier
to promote the project also during webinars and events that are taking place virtually. The leaflet has been
designed to contain all the most relevant information, while remaining current throughout the entirety of
the project. It can also be updated to reflect any new developments within the project, if required.

The HyPowerGT project is supported by the Clean Hydrogen Partnership and its members (GA 101136656)
and the Swiss Federal Department of Economic Affairs, Education and Research, State Secretariat for 7 of 24
Education, Research and Innovation (SERI).
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2.1 Structure

The front side of the HyPowerGT leaflet (Figure 3) is developed in the form of a triptych and features general
information about the project (main impacts, information on the consortium, budget, duration, coordinator
as well as contact information). The right section represents the leaflet’s main cover, featuring Baker Hughes
NovalLT™16 gas turbine. Throughout the leaflet, the notions of hydrogen and energy transition, introduced
by the logo, are omnipresent, and thus giving a consistent design image.

Main impacts Consortium

7N
>q) HyPowe rGT
‘\v’

—

/ ua School of
CO2 frg:e, ( V.:' ) @ SINTEF Baker 8 z Engineering
low NOx gas turbine \—/ Hughes W
N
HyPowerGT will offer an innovative solution for the - '
energy transition: a CO2 free gas turbine with low NOx % Pl
issions that repi the cl possible gas tur- L

Hydrogen-Powered
Gas-Turbine engine fuelled

bine configuration on the market.

grn  €QUINOr  Totaitnergies VDY

o

.
/3L Green tech without with up to 100% H2
) A
(EVF) commonisa & CERFACS 9 LUCART
-
The low NOx target will be obtained working on the
DLE combustion technology, neither using diluents, nor Total Budget EUR 13506110
catalysts in the gas turbine exhaust or reducing the gas
turbine's thermodynamic efficiency by lowering the com- Funding EU EUR 6,000,000
bustor exit temperature. i ated parties g sitional Bunding
/’\\ ZHAW EUR 636,015, funded by SERI
Gas turbine fuel flexibility { w j | ED¥ 300000
W7/ TotalEnergies OneTech EUR 300,000
pa g

Duration 4 years (Jan 24 - Dec 27,
The project will demonstrate, by means of engine test years )

campaigns, the ability to burn any blend of natural gas Project Coordinator SINTEF Energy AS
and hydrogen up to pure Hz, from start-up and with a
switching ability at any load.

—
(/’@ﬁ Supporting EU climate

\\,// neutral targets
-

The HyPowerGT project is supported by the Clean Hydrogen Partnership
c@ hypowergt.eu . and its members (GA 101136656) and the Swiss Federal Department of
Economic Affairs, Education and Research, State Secretariat for Education,

X0 Research and Innovation (SERI).

HyPowerGT will contribute significantly to the Green
Deal, proposing through technology development
up to TRL 7 a concrete market solution, which will in HyPowerGT
foster energy transition through its retrofittability

on existing natural gas and CHP applications. X @HyPower 6T

Preject furced 3y

Uz

i choan Hyarogen
| Partnership

B3 info@hypowergt.eu

Figure 3: Leaflet’s front

The rear side of the HyPowerGT leaflet (Figure 4) contains the project concept and main developments.

The HyPowerGT project is supported by the Clean Hydrogen Partnership and its members (GA 101136656)
and the Swiss Federal Department of Economic Affairs, Education and Research, State Secretariat for 8 of 24
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HyPowerGT concept

The HyPowerGT project aims at moving technological frontiers
to enable gas turbines to operate on hydrogen, ensuring com-
pliance with existing NOx regulatlons using neither catalysts, nor
dil or dy di The core tech-
nology is a novel dry-low hnology (H2
DLE) able of handling any blend of natural gas and h gen up

DLE H2 combustor technology
Since turbulent flame velocity is affected by the hydrogen

Safety handling

The HyPowerGT project will address several safety aspects
related to burning any blend of natural gas and hydrogen.
These aspects will be analysed starting from the risk assess-
ment performed on the DLE H2 gas turbine, supported by

detailed

content in the fuel, the DLE H2 provides an enh d
gas injection and p g technology, able to operate with pure
a margin against flame flashback

to pure H2. Besides ensuring low emissions, the Hz DLE com-
bustion technology offers fuel flexibility and response ability on
par with modern gas turbine engines fired with natural gas.

NovalT™16 100%
H2 ready gas turbine,
installed on the Baker
Hughes test bench at
Florence site (IT).
Image courtesy of
Baker Hughes. (*)

The DLE H2 combustion techno-
logy will be fully retrofittable to exis-
ting gas turbines, thereby providing
opportunities for refurbishing existing
assets in industry: in the power sector,
including Combine Heat and Power, and in
hanical drives applicati The DLE H2 technology adh

to the strictest specifications for fuel flexibility, NOx emissions,
ramp-up rate, and safety, stated in the Clean Hydrogen JU Strate-
gic Research and Innovation Agenda 2021-2027.

* NovalT™ is a trademark of Baker Hughes and its affiliates.
All rights reserved

hydrogen while g
and ensuring the most efficient premixing with oxidant to comply
with existing NOx regulations.

The desired fuel flexibility to burn any blend of natural gas and
hydrog the b to handle different flame sta-

bilization condmons at all engine loads, and the ability to control
the possible sources of flame instability and limiting pressure

within the y limits.
The relevant design of the gas inj need to
be at full p and diti

the capabilities of the DLE H2 system will be verified at TRL 6
by testing in an i d annular rig, ope-

rated at engine rep i i of p
and temperature.

Baker Hughes
NovalT™16 gas
turbine, T00% Hz

ready (*)

To the design verification at TRL 7, the DLE H2 com-
bustor will be introduced in the i d p ype engine
and tested at all the mission conditions, operating up to rated
power (16.9 MWe).

Figure 4: Leaflet’s rear side

numerical simulations of different scenarios involving
the presence of hydrogen-air mixtures within the flow path of a
fuelled gas turbine during off-design transients. An assessment
for retrofitting the DLE H2 gas turbines and a [ y
risk analysis related to health, safety, and environment assess-
ment will be p d. A safety plan will be ulti-
mately developed, with the aim of enabling operation of retro-
fitted GTs with up to 100% Hp and certifying the Noval.T™™16
DLE H2 product.

Advanced numerical
simulation of a venting
duct deflagration
scenario

Retrofitting and
techno-economic
roadmap

Considering the future expected Ei hydrogen d d
and the relevant infrastructure plans (e g. European Hydrogen
backbone Initiative), the potential market size of the DLE H2
technology in 2030 and 2050 will be evaluated Tedmeco—
nomic ly will be d
hydrogen turbo

stations and energy system solutions. Building on the results
of these case studies, an exploitation roadmap will be pro-
posed, considering both the regulatory framework, as well as
the h and devel quired to meet the needs of
the potential market segments.

S asrial

The HyPowerGT project is supported by the Clean Hydrogen Partnership and its members (GA 101136656)

and the Swiss Federal Department of Economic Affairs, Education and Research, State Secretariat for
Education, Research and Innovation (SERI).
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3 Project Poster

The project poster (Figure 5) is a useful communication tool that can be posted permanently at the premises
of the project partners. The poster is of relevance since it offers a permanent and effective way to inform the
stakeholders involved in the project. Moreover, the poster is extremely effective when displayed during
public events and conferences.

The design of the poster has been created to achieve three main objectives:

e To promote the project.

e To convey the project’s objectives and scope in a clear and visually appealing way.

e To encourage different stakeholders, including potential end-users, to contact the project
coordinators and obtain additional information regarding the project.

Considering this, the communication team has worked closely with professional graphic designers
experienced in communication and dissemination campaigns of EU funded projects in the energy sector. As
aresult, a project poster in the A0 format has been created. The poster follows the same reading logic as the
leaflet, illustrated in Section 2; it features the most relevant information to allow explanation of the project
and its objectives to all types of audiences.

The HyPowerGT poster is structured as follows:

e Project logo and reference to the project website, LinkedIn and Twitter account, email address,
and a QR code pointing to the project website

e Image of the Baker Hughes NovalLT™16 gas turbine and its installation on the Baker Hughes test
bench at Florence site in Italy (present also on the project website as well as on the leaflet and
the roll-up banner),

e Project duration and budget

e Technology overview

e Main impacts

e Partners’ logos

e Funding institutions’ flag and a reference to the financial support received, including the grant
agreement number.

The design is captivating: the poster’s clear structure and the appealing schematic drawing will catch the
attention of potential stakeholders during the poster sessions at scientific events, increasing the exposure of
HyPowerGT.

This poster will be printed for all partners’ use at conferences, events, and workshops where HyPowerGT will
be presented. According to the project’s developments, the design may be updated by the communication
team into future versions, to advance new promotional campaigns. A digital version of the poster is available
for download on the HyPowerGT website (Results & Publications > Communication Materials).

The HyPowerGT project is supported by the Clean Hydrogen Partnership and its members (GA 101136656)
and the Swiss Federal Department of Economic Affairs, Education and Research, State Secretariat for
Education, Research and Innovation (SERI).
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Figure 5: Poster

The HyPowerGT project is supported by the Clean Hydrogen Partnership and its members (GA 101136656)
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4 Project Roll-up banner

A highly graphic roll-up banner (Figure 6) has been developed to be displayed at public events, conferences,
and fairs. The attractive design of the roll-up banner will draw people’s attention to booths and stands where
HyPowerGT is featured, increasing altogether the dissemination impact of the project. Its main purpose is to
provide initial basic information to the public, while instigating further the curiosity around the project and
its goals.

A digital version of the banner is downloadable from the HyPowerGT website (Results & Publications >
Communication Materials).

The HyPowerGT roll-up banner will have dimensions of 210x85 cm and is structured as follow:

e Project logo

e Reference to the project website, Linkedln and Twitter account, email address, and a QR code
pointing to the project website

e Image of the Baker Hughes NovalT™16 gas turbine and its installation on the Baker Hughes test
bench at Florence site in Italy (present also on the project website as well as on the leaflet and the
roll-up banner)

e Project duration and budget

e Concept

e Main impacts of the project

e Partners’ logos

e Funding institutions’ flag and a reference to the financial support received and the grant agreement
number

The HyPowerGT project is supported by the Clean Hydrogen Partnership and its members (GA 101136656)
and the Swiss Federal Department of Economic Affairs, Education and Research, State Secretariat for
Education, Research and Innovation (SERI).



D6.1 HyPowerGT public website and public communication materials (logo, leaflet, poster, roll-up)

7N
e HyPowerGT
Q\wl

2

Bk Waggoes NomdT™V14 gas turtire
1008 My eacy {9

The HyPowerGT project aims at =
enabling gas turbines to operate / \
on hydrogen guaranteeing low NOx A\ Ji
emissions without catalysts or —
diluents. The core technology is a o
novel dry-low emission combustion /f’:
technology (DLE Hz) capable of { { k.,’) )
handling mixtures of natural gas \\\—;/

and hydrogen with concentrations
up to 100%.

@ hypowergteu
in HyPowerGT

X @HyPower_GT
info@hypowergteu

@SINTEF =S  )LUCART  ECERFACS

zh School of :; 5 ‘
Enqincering - % -
aw TotalEnergies "“V ETN equi nor

* Moeal? ™ o radumack of Bakar Hughem sred dx afikaten Al g seserved

o The HyPowerGT project is supported by the Clean Hydrogen
. = Fartnership and its members (GA 101136556) and the Swiss Federal
a—— Department of Economic Affars, Education and Research, State
Secretariat for Education, Research and lanovation (SERI)

Figure 6: Roll-up banner
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5 Website

5.1 Technical Details
The HyPowerGT website will be accessible via its official domain https://hypowergt.eu/.

The HyPowerGT website has been built by a professional creative and communication agency using
WordPress 6.2. WordPress is a free and open-source content management system (CMS) based on PHP and
MySQL. WordPress features include plugin architecture and a template system.

The website features specific plugins that allow full customization of each page, allowing to reach the best
results in term of communication. It is responsive, adaptable to the different devices used by the audience,
and GDPR compliant.

To ensure necessary updates, the communication team staff members are listed as administrator on the
website and have full access to the administration panel. The communication agency that built the website
will provide support with their technical expertise and offering quick support in case the website is down
and/or technical patches are required.

Finally, the communication team ensured that Search Engine Optimisation, including proper referencing and
specification of key words for each subpage, news item and event item, was carried out before the website
went online. It is ensured that the contents of the website are highly visible on search engines, such as
Google, and that relevant traffic is channelled to the website. The website is also linked to Google Analytics.

5.2 Website structure

The website has been structured and designed with the goal of disseminating the key information about the
HyPowerGT project, targeting different technical and non-technical audiences. The website’s design is
captivating and appealing, while its style of the content ensures that a broad audience can be reached and
well informed. Furthermore, the website is structured in such a way that more information is available for
the interested reader, satisfying in this way all the different targeted audiences. The website’s structure is
based on an easy to navigate and intuitive sitemap.

The sitemap, analysed more in details further in this report, is structured as follow:

1. Homepage: high graphic, featuring the Baker Hughes Hydrogen Valley at Florence site in Italy, it
features all the key information to provide a good overview of the project.

2. About: divided in thematic subsections, this section will guide the reader into the most technical
details about HyPowerGT. The subsections are:
a. Concept
Methods and facilities
Objectives
Main impacts
Consortium
Structure
Sister projects

@m0 o0 T

3. Main Developments: overview of the three main developments of HyPowerGT:
a. DLE H; combustor technology
b. Safety handling
c. Retrofitting and techno-economic roadmap

The HyPowerGT project is supported by the Clean Hydrogen Partnership and its members (GA 101136656)
and the Swiss Federal Department of Economic Affairs, Education and Research, State Secretariat for
Education, Research and Innovation (SERI).
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4. Results & Publications: online repository of the HyPowerGT communication materials (leaflet,
poster, roll-up banner, future general PowerPoint presentation), project public deliverables,
scientific publications, and coverage in the media.

a. Communication materials
b. Project public deliverables
c. Scientific publications

d. Media

5. News & Events: online repository of the news and events related to HyPowerGT. The subsections
are:
a. News
b. Events

6. Contacts: features project contact details and a form for newsletter subscription.

5.3 Website homepage

The website’s homepage offers a clear overview of all the key information to familiarize with the project (the
concept and key numerical facts on the project, main impacts, introduction of the technologies, the
consortium, the latest news and event, and the X feed linked to the official project’s X handle) and serves as
entry point for visitors. Its appealing design invites the visitor to remain on the website; strategic cross-
references within the website will guide the visitor experience on the website.

The leitmotif of the project is “hydrogen”, which is also reflected in the logo as well as on the website
homepage. The front page is vertically split in four conceptual parts: top “header” section, central “main”
section, the third section with cross-references to “News” and “Events” section, bottom “footer” section.

The top part of the homepage is the header of the website (Figure 7):

><

[

e

Hydrogen-Powered Gas-Turbine engine
fuelled with up to 100% H,

Figure 7: Website header

The HyPowerGT project is supported by the Clean Hydrogen Partnership and its members (GA 101136656)
and the Swiss Federal Department of Economic Affairs, Education and Research, State Secretariat for 15 of 24
Education, Research and Innovation (SERI).
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The header is the first “impression” of the website, so its design is vital in retaining the audience. The header
is clear, concise, but complete: below to the logo, there is a captivating picture of the Hydrogen Village facility
of Baker Hughes in Florence, included in a molecule-shaped picture, reminding of the HyPowerGT theme
(hydrogen). The top menu bar provides navigation to all the sections of the project website. On the top right
corner, the X, LinkedIn, and YouTube icons will link the visitor directly to the project’s social media channels.
Their placement on the upper part of the page and close to the top menu bar has been chosen for enhancing
their visibility to the visitor and for making it easy to navigate to the project’s social media websites right
after visiting the HyPowerGT project website.

The “Subscribe to the newsletter” button allows visitors of the website to subscribe to the newsletter and be
updated on the outcomes of the project.

The central, and main, part of the HyPowerGT homepage features all the key information needed to acquire
a comprehensive overview of the project. The central part of the homepage displays an overview on the
HyPowerGT key facts, technology used, main impacts, and the consortium (Figure 8). Each sub-section has
been designed with the aim to catch the attention of the visitor with icons representing key relevant
information of the project as well as reminding of the project main theme.

The HyPowerGT project aims enabling gas
turbines to operate on hydrogen, guaranteeing low
NOx emission using neither catalysts, nor diluents
or thermodynamic efficiency reduction

The core technology is a novel dry-low emission 1 3 = 5
combustion technology (H2 DLE) able of handling
any blend of natural gas and hydrogen up to pure M€ Budget
H2. Besides ensuring low emissions, the H2 DLE

combustion technology offers fuel flexibility and 5

response ability on par with modern gas turbine
engines fired with natural gas Countries
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through 10logy development up to TRL 7 a concrete market solution,
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start-up and with a switching ability at any load

1ergy transition through its retrofit-ability on existing
natural gas and CHP applications
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Figure 8: Central part of homepage

The third part of the homepage features an overview on the latest news and events related to HyPowerGT,
as well as the twitter feed of the HyPowerGT official social media channel.

The fourth and last section is the footer of the website (Figure 9). The footer features the acknowledgement
of the funding received, the privacy policy and the terms of use, as well the links to the project’s social media
channels, and the link to subscribe to the project’s newsletter.

The HyPowerGT project is supported by the Clean Hydrogen Partnership and its members (GA 101136656) and the Swiss Federal Department of Economic Affairs, Education and Research, State Secretariat for Education,

Research and Innovation (SERI)
Clean Hydrogen -

Partnership Counded by

the European Union

Co-funded by the European Union and the Swiss Confederation. Views and opinions expressed are
however those of the author(s) only and do not necessarily reflect those of the European Union, the Clean
Hydrogen Partnership or the Swiss Confederation. Neither the European Union nor the granting authority
or the Swiss C can be held sible for them
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Figure 9: Website footer

5.4 Section “About”

The section “About” is the richest in information (see below Figure 10 as an example). Its aim is to guide the
visitor in discovering the project and its (technical) details. It is divided into 7 sub-sections:

e Concept: the reader can find an overview of the HyPowerGT goal and concept

e Methods and facilities: information on the methods and facilities to achieve HyPowerGT goals are
explained in detail in this sub-section.

e Objectives: this sub-page contains HyPowerGT project objectives. It features icons specially
developed for this project, respecting the overall design and identity.
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e Main impacts: this page features the main expected impacts of the project; more tailor-made icons
are used here to well illustrate the accompanying text.

e Consortium: the sub-section consortium will offer great visibility for all the HyPowerGT partners. A
“showcase” page has been developed for each partner, featuring a logo, a short description of the
organisation, competence relevant to HyPowerGT, role in the project, and the link to the website of
the organisation.

e Structure: this sub-section is focussed on the different Work Packages description. An overview of
all the Work Packages is available to explain interconnection and cooperation within the project.

e Sister projects: this sub-section features similar European projects, which aim at achieving similar
objectives of HyPowerGT. This sub-section includes the links to such projects.

Concept

Figure 10: Example from “About” section

5.5 Section “Main Developments”

This section features three main cutting-edge technologies that will be used in the HyPowerGT project (see
example: Figure 11). Each of them is described in a specific sub-section, so that it gives possibility to the
project team to add information during the project, when the need arises. The described technologies are:

e DLE H; combustor technology
e Safety handling
e Retrofitting and techno-economic roadmap
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5.6

The section “Results & Publications (see Figure 12 below) has been designed with the aim to provide to the

The desired fuel flexibility to burn any blend of natural gas and hydrogen requires the combustor to handle different flame stabilization
conditions at all engine loads, and the ability to control the possible sources of flame instability and limiting pressure oscillations within the
acceptable durability limits.

The relevant design enhancements of the gas injectors need to be demonstrated at full pressure and temperature conditions: the capabilities
of the DLE H. system will be verified at TRL 6 by testing in an instrumented annular combustor rig, operated at engine representative
conditions of pressure and temperature.

To complete the design verification at TRL 7, the DLE H, combustor will be introduced in the instrumented prototype engine and tested at all
the mission conditions, operating up to rated power (16.9 MWe) and with a minimum of 60 testing hours.

Baker Hughes NovalLT™16 gas turbine, 100% H- ready (*)

Figure 11: Example from “Main Developments” section

Section “Results & Publications”

visitor material related to the project. The section is constituted by the following sub-sections:

Communication materials: this sub-section contains downloadable files of the projects’
communication material developed within D6.1 (e.g. leaflet, poster, roll-up, etc.) This material will
be openly accessible to visitors.

Project public deliverables: this section features project publicly available deliverables (as per the
Grant Agreement)

Scientific publications: this sub-section will be the main publicly accessible repository of the
scientific publications produced by the HyPowerGT consortium. All the publications will be listed
and linked for easy public access.

Media: this sub-section features high-resolution project logo package, press releases, and media
articles about the project.
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Figure 12: Example from the “Results & Publications” section

5.7 Section “News & Events”

The section “News & Events” (see example: Figure 13) will provide a comprehensive overview on the
communication and dissemination activities of the project, including external events (e.g. dissemination
events, stakeholders workshop, conferences, fairs etc.). More specifically, this section will feature updates
and articles on the activities carried out by the consortium (section “News”), and an overview of events where
HyPowerGT is featured/presented (section “Events”).

This section will also contain project newsletters.

Events

Figure 13: Example from the “News & Events” section

5.8 Section “Contact”

This section (Figure 14) enables to retrieve information on the project coordinator and project office. It gives
the visitor the possibility to contact the project team via the contact form.
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Fields marked with an * are required

Name *

Project Coordinator

Thomas Indlekofer
Research Scientist Email *
SINTEF Energy Research

Message *

I'm not a robot

Figure 14: “Contact” section

5.9 Privacy policy and GDPR compliancy

HyPowerGT website is GDPR compliant. A website section has been dedicated to description of the website’s
terms of utilization with a precise legal disclaimer about the website’s Terms of Use (ToU) and one section
has been dedicated to privacy policy: both these sections describe and guarantee how personal data and
cookies are used by the project Consortium.

5.10 Regular updates

HyPowerGT website will be updated regularly to reflect the current state of the project’s progress.

Additionally, the updating of the social media profiles will take place regularly by the authorised members of
the communication team and keep the followers/connections up-to-date regarding the HyPowerGT progress,
innovations, and findings.

The texts for the website were drafted in an easy-to-read style so that non-experts can also understand what
the project is about. lllustrations and pictures, as well as short texts were favoured over long descriptions.

Moreover, the website provides downloadable content, such as communication materials and the project
logo package.

In order to keep the website up-to-date and relevant, all the partners will deliver without delays every piece
of information that should be featured on/added to the website.
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5.11 Data and analytics

The communication team will track the performances of the website through tolls such as Google Analytics
or any other comparable tracking tool. Performance review will be based on the set project’s KPIs regarding
website visits and public deliverable downloads (over the lifespan of the project).

The HyPowerGT project is supported by the Clean Hydrogen Partnership and its members (GA 101136656)
and the Swiss Federal Department of Economic Affairs, Education and Research, State Secretariat for
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6 Conclusions

In collaboration with all Consortium partners, HyPowerGT has developed a visual identity to promote the
project's objectives and findings and support dissemination activities. The design is tailored to raise
awareness and provide visibility to the project among a broad audience, including non-specialists, scientific
experts, as well as business and regulatory stakeholders.

To enhance targeted, effective, and impactful dissemination and communication activities throughout the
project and beyond, dedicated tools have been developed. All printed materials are available for download
on the project's website, making it easier to promote the project during webinars, virtual meetings, and
online events.

The HyPowerGT public website is online and fully operational since end of April 2024. The pages will be
updated regularly. Updates will become more frequent as the project progresses, so it should be consulted
regularly to get access to new contents. The website will be an important means to disseminate information
about the project and to gain interest in the results achieved from all relevant stakeholders and raise the
profile of the HyPowerGT project.

The HyPowerGT project is supported by the Clean Hydrogen Partnership and its members (GA 101136656)
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